Lab 4 — Phan tich san pham

Trong bai lab ndy, cac ban s& dugc thyuc hién suy nghi theo hudng san phdm va viét truy
van dé thuc hién mot s6 phan tich lién quan dén san pham.

Noi dung thuc hanh

Yéu cau 1 — Phan tich Product-Level Sales
Yeéu cau 2 — Phan tich Product Launches
Yéu cau 3 — Phan tich Product-Level Website Pathing



Yéu cau 1 — Phan tich Product-Level Sales

Kién thitc mé rong
Phén tich Product Sale c6 thé giup doanh nghiép hiéu mdi san phim déng gop nhu thé

nao trong muyc tiéu chung va cach ma san pham dang anh hudng dén danh muc dau tu
tong thé. Mot so key business metrics thuong stir dung dé danh gia:

Orders: S6 don hang tao boi user

Revenue: Doanh thu

Margin: C6 thé hiéu nhu lgi nhudn (doanh thu — trir phi)
AOV: Trung binh doanh thu trén mdi don hang.

Tinh hudng

Cong ty sip tung ra mot san pham méi va cong ty mudn tim hiéu sdu vé cac san pham
hién tai. Cong ty y€u cau ban viét truy van dé tinh tong doanh thu ban hang va tong loi
nhuan cho dén ngay 04-01-2013

Goiy:
e Su dung bang orders

e Ban nén tinh theo tirng thang trong cac nam.
e K&t qua truy van c6 dang nhu dudi:

yr mo number_of states  total_revenue  total_margin
po|2012 3 59 2999.41 1799.50
2012 4 99 4949.01 3019.50
2012 5 107 5348.93 3263.50
2012 6 139 5948.61 4239.50
2012 7 169 2443.31 5154.50
2012 8 230 11497.70 F015.00
2012 9§ 283 14147.17 85631.50
2012 10 361 13045, 39 11010, 50
2012 11 619 30943.81 18879, 50
2012 12 514 2569486 15677.00

2013 1 40 1993.60 1220.00



Y&u cau 2 — Phan tich Product Launches

Tinh hudng

Cong ty da gidi thiéu san pham thtr hai vao ngdy 6 thang 1, ban s& can tong hop mot sb
phan tich xu hudng bang cach viét truy van. Nhing chi s6 ban can tim 1a sé don hang hang
thang, ty 1& chuyén dbi. Hiy phan tich trong khoang thoi gian tir 01-04-2012 dén 01-04-
2013.

e Join bang website sessions va orders
1A 2 2. S6 don hang

e Ty lé chuyén d6i = ——F—

T6ng s session

x.  n . . Téng doanh thu

e Doanh thu moi phién giao dich = ————

T6ong s session

e Két qua truy van c6 dang nhu dudi:

¥r mo 5E5510NS orders conv_rate revenue_per_session
2012 4 3708 100 0.0270 1.348166
2012 5 3707 106 0.0286 1.429442
2012 & 4023 139 0.0346 1727221
012 7 4164 155 0.0406 2.028893
2012 & 6097 230 0.0377 1.885796
2012 9 0591 233 0.0429 2.146438
2012 10 042 3ol 0.0450 2,250234
2012 11 14066 618 0.0439 2.196347
2012 12 10117 514 0.0508 2.5339771
2013 1 6362 338 0.0810 3.119478
2013 2 7157 486 0.0679 3.616758
2013 3 6353 402 0.05833 3.271837

Yéu cau 3 — Phan tich Product-Level Website Pathing

Kién thirc mé rong:

Product-Level Website Pathing 1a viéc phén tich trang web tap trung vao san pham nhu
viéc tim hiéu cach khach hang tuong tac voi ting san pham va sau d6 moi san pham do
chuyén d6i khach hang cuia ban tét nhu thé nao.

Tinh hudng:



Vao ngay 06 thang 01 nam 2013, Cong ty vira c6 mot san phdm mai va cong ty mudn biét
& cac phién truy cip vao trang /products thi ho s& xem trang gi tiép theo, va chi lay trong
khoang thoi gian tir 3 thang trudc khi san phidm ra mét dén nay. Ngay ban nhan dugc thong
bao cua cong ty 1a 06-04-2013.

Buwéc 1: Trong bang website pageviews , ldy ra tit ca cac web_session trong khoang tir
06-10-2012 dén 06-04-2013 c6 pageview url = /products. Néu cac phién dugc tao trudc
ngay 06-01-2013 thi s& dugc gan la ‘A. Pre Product 2°, ngugc lai s€ gan la 'B.
Post_Product_2'. Két qua tra vé c¢6 dang nhu dudi:

website_session_jd  website_pageview_id  created_at time_period

P | 31358 06892 2012-10-06 00:09:52 A, Pre_Product_2
31369 65893 2012-10-06 00:10:27 A, Pre_Product_2
31370 66898 2012-10-06 00:13:49 A, Pre_Product_2
31372 66899 2012-10-06 00:13:52 A, Pre_Product_2
31373 66906 2012-10-06 00:22:42 A, Pre_Product_2

Buwéc 2: Viét truy van 1ay ra cac website pageview id ngay sau khi ngudi dung truy cap
vao /products (str dung két qua cua budce 1 két hop vdi bang website pageviews) . Két qua
dau ra c6 dang nhu dudi:

time_period website_session_id  min_next_pageview_id
b |A.Pre_Product_2 31363 56396
A.Pre_Product 2 31369
A, Pre_Product_2 31370 56900
A.Pre Product 2 31372
A, Pre_Product_2 31373 56907
A.Pre_Product 2 31375 LR
A, Pre_Product_2 31375 06913
A.Pre_Product_2 31377 MR
A, Pre_Product_2 31332 06925
A.Pre_Product 2 31334
A.Pre_Product 2 31389
A, Pre_Product_2 31392 56939
A, Pre_Product_2 31393 56943

Bwéc 3: Viét truy van 14y ra tén cic website pageview id vira tim duoc & bude 2. Két
qua truy van c6 dang nhu sau:



Budc 4: Viét truy van dé tra vé céac chi so sau:

time_period

. Pre_Product_2
. Pre_Product_2
. Pre_Product_2
. Pre_Product_2
. Pre_Product_2
. Pre_Product_2
. Pre_Product_2
. Pre_Product_2
. Pre_Product_2
. Pre_Product_2

> & » » » > » P > I

website_session_id  next_pageview_url

31368
31369
31370
31372
31373
31375
31375
31377
31382
31384

Jthe-original-mr-fuzzy

Jthe-original-mr-fuzzy

fthe-original-mr-fuzzy

fthe-original-mr-fuzzy

fthe-original-mr-fuzzy

Tén cua loai phién (‘A. Pre_Product 2’ hodc 'B. Post Product 2')

Tong sO session

S6 session tiép tuc truy cap vao trang tiép theo cua trang /products
Ty 1€ session tiép tuc truy cap vao trang tiép theo cua trang /products trén tong so

cac session

S6 session va ty 18 session truy cap vao ting trang sau trang /products

Két qua truy van c6 dang nhu dudi:

time_period sessions  w_next_pg  pct_w_next_pg to_mrfuzzy  pct_to_mrfuzrzy  to_lovebear  pct_to_lovebear
b |A Pre_Product_2 15725 11374 0.7233 11374 0.7233 0 0.0000
B. Post_Product_2 108669 3169 0.7657 0629 0.6213 1540 0.1443

(Tén cot hoc vién co thé dit tuy v sao cho thé hién duoc y nghia ndi dung cot)



